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A NEWSPAPER 
TOR. 


DISTRIB U- 


ORIGIN AND GROWTH. 


rhe following are extracts from an 
interesting article which appeared in 
the October of Current Litera- 
ture: 
CHANGED 


issue 
METHODS OF NEWSPAPER 
DISTRIBUTION. 


In the old days, of which one hears 
so often when any one becomes mo- 
mentarily dissatisfied with the present, 
the newspapers and various periodicals 
were circulated wholly through the 
mails and by carriers. The latter 
owned routes, and served their sub- 
scribers every morning with such pub- 
lications as they chose to order. People 
away from New York could order their 
newspapers and magazines as they can 
now, and the post-office delivered the 
publications to them. But there was 
then no opportunity of buying a single 
copy of any journal or magazine away 
from its publication office. Newsdeal- 
ers were unknown. The methods of 
business partook of the same easy 
spirit shown in the collection of news. 


A newspaper which got its dispatches 
by stage coach could not expect readers 


to be in any hurry to read them. But 
when the invention of the telegraph 
and the development of the railroad 
system made news a live thing—an 
ephemeral article—a dead thing before 
the next day, the spirit of enterprise 
arose in the newspaper offices, and 
readers began to look for the ‘‘ last 
editions’ and the ‘‘extras.’’ Rivalry 
between the great journals got so keen 
that, as one historian observes, ‘‘ an 
extra would be issued if a celebrated 
man sneezed.’’ The interest of readers 
in these sternutations developed the 
newsboy, and the carrier was doomed. 
From the newsboy, flying with busy 
feet and shrill cry from customer to 
customer, to the newsdealer with his 
little stand at some point where men 
congregated, was but a step. 


POPULAR NEWSPAPERS OF 30 YEARS 
AGO—ORIGIN OF NEWS STANDS. 
Philadelphia, with its Godey’s Lady's 

Book, Graham's Magazine, Saturday 

Evening Post, and other first-class 

publications, was a center of literary 

activity. The popularity of these jour- 
nals was sufficient to command a sale 
outside of the Quaker City, and agen- 
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cies were established in New York for 
this purpose. Boston sent on Gleason's 
Pictorial, the Yankee Blade, Waverley 
Magazine, and others, and they found 
many purchasers. But it was impossi- 
ble to confine a trade which demanded 
only a few dollars for capital to the 
accredited agents. The newsdealers 
began giving small orders, and found 
that they were making money. Some 
of these newsdealers began to outgrow 
their small stands, and opened stores, 
adding books and stationery to their 
stock of papers. And so the business 
expanded, slowly at first, but always 
moving more rapidly, until the present 
splendid system of distribution was 
developed. The amount of capital 
invested in these enterprises was small. 
The news stands or news stores were 
generally run by boys or young men, 
and as the nature of their business de- 
manded, they turned over their capital 
rapidly. Yesterday’s paper was dead 
stock. It was believed that there were 
far more newsdealers whose capital was 
less than $100 than there were those 
who had more, and the supposition is 
probably correct. But the establish- 
ment of these little stands was not 
confined to New York; they spread 
rapidly throughout the country, and 
became common in all the great Cities, 
As travel increased, it began to pay 
the newsdealers near the hotels and 
railway stations to keep papers of 
other cities in order to supply transient 
customers anxious for home news. 


THE NEWS COMPANY. 


It was not very long before such a 
condition of affairs brought the busi- 
ness of supplying these newsdealers 
into being. The newspapers were too 
busy to undertake such work, finding 
all they could do in the sale of the 
papers to the newsboys, and such deal- 
ers as applied to them, and supplying 
their subscribers. From 1845 to 1850 
several news agencies were established 
in New York, Boston, Philadelphia, 
and cities in the South and Southwest. 
As was natural in a business just grow- 
ing up, many people engaged in it who 
had not the brains to understand its 
limitations, nor the business tact neces- 
sary to make it a success. The law of 
the survival of the fittest began its 
work, and one by one the agencies 
yielded their places and business to 
keener and more successful rivals. It 
was this process that developed The 
American News Company. 
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EXTENSION OF THE SYSTEM. 
From year to year the system has 
grown and been perfected, till to-day 
it covers the territory of this entire 
northern continent. In any city of the 
United States any book, magazine or 
newspaper may be ordered from the 
nearest newsdealer. He transmits the 
order to his local news company, and it 
supplies him. These branch compan- 
ies handle anything from a single copy 
of the most obscure paper to whole 
editions of books or magazines 


BUSINESS OF rH 


MPANY 


rH 
AN NEWS Ct 


GROWTH 
AMERI( 


From the start, in 1864, the business 
of the American News Company has 
increased every year, with the excep- 
tion of 1873 and 74. The volume of 
business transacted by it may perhaps 
be understood better by a few 

The pay roll carries on it over a 
the om- 


statis- 
tics 
thousand names exclusive of 
cers and managers, and the weekly pay- 
ments aggregate the sum of $11,000. 
Of these, about two hundred and sev- 
enty men employed in the New 
York office. There are also about one 
thousand boys and young men at work 
from Maine to California 


are 


upon trains 


selling the publications handled by the 
Union News Company, a branch or- 
ganization with a specialty of railway 


depot stands and train service. Who 
has not seen and marveled at the 
‘train boy?’’ In New York City fifty 
horses are necessary to transport the 
tons of printed matter to trains and 
boats, speed in handling being a neces- 
sary factor in the business of supplying 
distributing points. 


ITS INFLUENCE POWER, 


The effect which it has produced 
upon the business of selling newspa- 
pers, periodicals, and books has been 
most marked. Its business methods, 
and the sharp control it exercises over 
the newsdealers, have been of enormous 
benefit to this class of small tradesmen, 
for it has practically driven out, and 
kept out, petty swindlers, and held the 
trade in the hands of men who are hon- 
est, enterprising and capable. 


AND 


DOES A MARKET. THE 


DO THAT. 


NOT CREATI 
PUBLISHER MUST 

The News Company does not under- 
take to make a market. This is a point 
not altogether understood by neophytes 
in journalism and adventurers with type. 
Many of these are under the impres- 


INK 
sion that the American News Company 
is bound to sell their wares for them— 
by curiously arranged pressure 
can force people to buy. But the rule 
is inflexible. The manager will inform 
the applicant: ‘‘ It is your business to 
create the demand. It is our business 
to supply what is demanded. We are 
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some 


not publishers.” 


A CHECK ON LIBEL AND BLACK-MAIL, 


The News Company does not 
‘*You shall not print defamation, or 
publish filth,’’ but it does say: ‘* We 
will not circulate a libel or sell that 
which is unquestionably indecent. And 
we presume to judge This is not 
morality or missionary work with us— 
We are liable under the 
law—we are simply protecting | our- 
So this part of the business 
is carefully watched. It is well un- 
derstood that the line is closely and 
uncompromisingly drawn. Reputable 
lawyers know that the American News 
Company will not defend a known 
libel It investigates and says: ‘‘ Yes, 
this is a libel; it has escaped our vigil- 
ance ; will pay your costs, and 
throw out the publication.’’ And ad- 
venturous publishers know this as well 
Che Bedouins of the press 
have repeatedly threatened to start 
publications here that ‘‘ would make 
Rome howl,” if they could only get 
into the channel of circulation. 


Say 


it is business 


selves 


we 


is lawyers 


THE FOUNDERS OF THE COMPANY 


rhe general business policy of the 
company is outlined by an executive 
committee, but practically the business 
is run like a great newspaper, the 
heads of departments constituting a 
staff with an executive head, and all 
consulting and working in harmony. 
When the American News Company 
was founded, seven persons constituted 
the list of stockholders. The seven 
were Sinclair Tousey (dead), Henry 
Dexter, George Dexter (dead), Solo- 
mon W. Johnson, John Hamilton 
(dead), Patrick Farrelly and John E. 
[he list of stockholders now 
one- 


Tousey. 
numbers one hundred and sixteen, 
third of them being women 


<o- 


For the past four years the advertis- 
ing department of the AZichigan Chris- 
tian Advocate has been managed by 
J. C. Hough’s Advertising Agency ; 
but hereafter the home office of the 
paper, at Detroit, will assume full con- 
trol of all advertising. 











214 
TRUE STORIES FOR ADVER- 
TISERS. 


No, IT. 

THE Minneapolis Tribune is the only 
morning paper published in a city pop- 
ulated by more than 200,000 people. 
In 1868 the 7ridune, then the only 
daily paper published in Minneapolis, 
secured the franchise to the reports of 
the Associated Press and in 1885 it se- 
cured the franchise to the reports of the 
United Press. Thus the 77/éune prac- 
tically controls the entire morning field 
of Minneapolis and the result has been 
that the publication of another morning 
paper has never been attempted in that 
city. The inhabitants of Minneapolis 
are engaged principally in agricultural 
pursuits and lumbering and are an in- 
dustrious 12nd prosperous people. To 
advertisers the advantages of using the 
columns of the 77iéune to reach the 
people of Minneapolis is apparent for 
the following reasons: It is the only 
morning paper published in. Minne- 
apolis. It is a brightly written paper, 
well edited and contains all the news. 
It is the oldest newspaper published in 
Minneapolis or the vicinity and its 
readers are of the best and most pros- 
perous class. Its daily circulation is 
16,500 copies, of which 7,000 copies 
are sold in the city of Minneapolis and 
the remaining 9,500 copies in over I, 200 
cities, towns and villages in Western 
Wisconsin, Northern Michigan, Iowa, 
Minnesota, Dakota, Montana, Wash- 
ington Territory and Oregon. The cir- 
culation of its Sunday edition is double 
that of its daily edition. Its advertis- 
ing rates are lower than those of any 
newspaper of similar standing, circula- 
tion and influence in the country. 


No. 


THE News and Courier of Charleston, 
South Carolina, represents the Charles- 
ton Courier, which was founded in 1803, 
and the Charleston Mews, which was 
founded in 1866. The daily circulation 
of the News and Courieris greater than 
the combined circulation of all other 
daily newspapers published in South 
Carolina. It reaches every part of the 
State, is read generally in the districts 
of Georgia and North Carolina and is 
the only paper through which all classes 
of people, in every part of South Caro- 
lina, can be reached by advertisers. 
The Mews and Courier has been under 
the same management for more than 


12. 
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twenty years, owns a spacious and hand- 
some building in the leading business 
thoroughfare of Charleston, and is print- 
ed on a type-revolving perfecting press, 
which prints, cuts, pastes and folds ten 
thousand eight or twelve page papers 
everyhour. The high reputation of the 
News and Courier in commercial affairs 
gives it unchallenged supremacy among 
business men in South Carolina. It is, 
and always has been, opposed to repu- 
diation in every shape and form, Its 
literary merit makes it welcome in every 
household, while its enterprise, ability 
and activity in the collection and discus- 
sion of news make it indispensable to 
all who desire to know and understand 
the events and questions of the time. 
Three editions are issued: The Mews 


and Courter, daily ; the Sunday News, 
Sunday, and the Weekly News and 
Courier, every Wednesday. 


No. 13. 

THE Lewiston Journal, published in 
Lewiston, the principal manufacturing 
city in Maine, is recognized as the most 
pushing newspaper in the State. It is 
the only paper in the State requiring a 
Hoe perfecting press to meet the de- 
mands of its rapidly increasing circula- 
tion. Lewiston and Auburn, on oppo- 
site banks of the Androscoggin, are 
practically one community, with a 
population of 36,000, and the /our~ 
nal is the only daily paper published 
in either of these cities. The /our- 
nal covers this territory more com- 
pletely than any other paper and will be 
found a most valuable advertising me- 
dium. Lewiston Falls affords a safe 
and inexpensive motive power for the 
manufacturies of lumber, cotton and 
woolen fabrics, boots and shoes, and 
other similar articles. Advertisers who 
believe it would benefit them to intro- 
duce their goods into a prosperous man- 
ufacturing town should advertise in the 
Lewiston Journal. 


No. 14. 


THE Morning News is the only morn- 
ing daily published within a radius of 
120 miles. It has the exclusive right to 
the Associated Press service and pub- 
lishes its full reports. In addition to 
its large local patronage in Savannah, 
the leading commercial city of the South, 
the Morning News has virtuallv a mon- 
opoly of the newspaper business of 
Southern and Eastern Georgia and a 
large portion of Florida, and its issues 
can be found on every railroad train 
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from Richmond, Va., to Tampa, Fla. 
With a large and constantly increasing 
constituency of cash paying members, 
who have many wants and the means 
with which to gratify them, the J/orn- 
ing News, of Savannah, an estab- 
lished reputation as the best newspaper 
in the South for producing good results 
advertising ventures. 
No. 15. 

IN accordance with a view maintained 
by the management of the Chronicle 
that the advertising patrons of that 
paper are entitled to the fullest knowl- 
edge of the extent and character of its 
circulation, a statement of the number 
of copies printed during the past year 
and the average distribution and sale of 
the Daily, Sunday and Weekly editions 
of the San Francisco Chronicle during 
that period is herewith submitted. Ad- 
vertisers will be afforded every opportu- 
nity to verify the correctness of this 
statement. 


has 


from ¢ 


AFFIDAVIT. 
San Francisco, Feb. 20, 1888. 

J. B. Eliot, being duly sworn, deposes and 
says that he is the business manager of the 
San Francisco Chronicle, a newspaper printed 
and published in the City and County of San 
Francisco, California, and that 16,501,308 
copies of the Daily San Francisco Chronicle 
were issued during 1887 (365 days), being a 
daily average of 45,209 copies. he average 
Sunday edition was 49,646 copies. 1,304,138 
copies of the Weekly Chronicle were issued 
during the year, being an average of 25,079. 


The present average daily circu- 
lation is ‘ 
Sundays 


Weekly 


46,314 copies, 
50,300 ba 
25,100 
J. B. ELIOT. 
Subscribed and sworn to before me, this 20th 
day of February, 1888. 


(Signed) LEE D. CRAIG, 


SEAL.] Notary Public. 

All contracts for advertisements in 
the Chronicle may, if desired, contain a 
clause to the effect that the essence of 
the agreement is that the Chronicle has 
a bona fide edition and sale equal to the 
number stated above. 


No. 16. 


THE Evening Journal is the oldest 
evening newspaper in Minneapolis. 
From the date of its establishment in 
1878 its circulation steadily but slowly 
grew, and its rates of advertising were 
increased in proportion to the growth 
of its circulation. Since January 1, 
1886, when the present management 
assumed control of the Evening /our- 
nai, the circulation of the paper has 
rapidly increased while the rates of ad- 
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vertising have been reduced. ‘The aver- 
age daily circulation of Evening 
Journal is over 20,000 copies, which is 
several times greater than the combined 
circulation of all the evening newspapers 
published in Minneapolis; and its cir 
culation is still increasing at the rate of 
several thousand copies a year. The 
value of the Avening Journal as an ad- 
vertising medium is great, yet its actual 
cost to the advertiser is but one-sixth of 
a cent a line for each 1,000 sworn cir- 
culation, The publishers of the “ven- 
ing Journal recognize the advertiser's 
right to know exactly the circulation of 
their paper and to aid him in acquiring 
this information they permit an exami- 
nation of their books and print each day 
on the editorial page a sworn statement 
as to the number of copies included in 
that day’s edition. The Avening Jour- 
na/is a newspaper in the truest sense 
of the word, and for effectiveness and 
cheapness as an advertising medium 
ranks with the best papers in the country. 


the 


SS 


MIXED. 


‘You newspaper correspondents 
make queer mistakes sometimes,” said 
a young British officer to me as we sat in 
front of the cantonment at a little border 
outpost among the mountains of South- 
ern Afghanistan. ‘*‘ You remember that 
man who was out here the otherfday, 
during this last war, hearing somébody 
talk of the wounded men being picked 
up by a doolte”’ (ambulance litter), ‘‘ and 
he took it for some kind of wild beast, 
and began his next letter with a thrill- 
ing account of ‘the ferocious doolie 
swooping down upon the battle-field 
and carrying off the wounded?’ ” 

“*Well, I did nearly as bad myself 
last month,” rejoined I, ‘‘in a letter to 
the New York 7Zimes, describing my 
visit to the ruins of Ambher, near Jey- 
poor, in Western India. I had meant 
to put ‘I had previously written to the 
British Resident for an elephant, and 
on reaching the city gate found the great 
brute all ready.’ But by some mis- 
chance I omitted the words ‘ for an ele- 
phant,’ and the sentence ran thus, ‘ I 
had previously written to the British 
Resident, and on reaching the city gate 
found the great brute all ready.’” 
David Ker, in Harper's Weekly. 

THE CASHIER'S SOLILOQUY— Wretch- 
ed is the guardianship of a large for- 
tune.—/uvenad. 














216 


WHAT COUNTRY 


WILL DO. 


The J/nland Printer for September 
contains the following lecture on the 
ethics of conducting a country news- 
paper office : 

A publisher of a newspaper in West- 
ern Ohio sends us a marked copy of 
his journal, containing the following 
wail : 

Here are some facts relative to a way 
country and suburban newspapers have of 
meeting and abusing adv ertising agents and 
patent medicine men for not paying enough 
for advertising. A traveling advertising agent 
of H. E. B—— & Co., a prominent medicine 
firm of C——, passed through this neigh- 
borhood Thursday. He had thirteen straight 
reading-matter notices to be inserted, three 
per week, in rotation, for a year. They were 
printed in wide columns, and did not look big 
in nonpareil type, but a little figuring showed 
each three of them to contain 1,300 ems, 
which, in the reading type of most weekly 
newspapers, is about seven and a half inches, 
or over athird of a column. In addition to 
this space every week, the contract called for 
two columns of type-setting and the keeping 
of same standing, or the expense of making 
plates or resetting type every six weeks. To 
show about what they are paying, the agent 
exhibited duplicate contracts with several 
hundred Ohio publications. Many of them 
had contracted to do all this work and ad- 
vertising for such sums as twelve, ten, eight, 
seven and even five dollars! 


Well, let us see. Independent of 
the ‘‘two columns of typesetting,’ 
which, for the sake of illustration, we 
will throw into the contract, we find 
that during the course of the year— 
fifty-two issues—seventeen columns of 
advertising are allotted to this firm, in 
some instances for the munificent sum 
of five dollars, or an average of thirty 
cents per column! And yet, strange to 
say, some of the publishers referred to 
will defend their action by the ludicrous 
statement that such advertisements a/- 
ford a source of revenue which their 
local patrons are unable to furnish ! 
A source of revenue, forsooth! Ten 
cents per annum fora third of a column 
must leave a tremendous margin for 
profit! No, no, gentlemen, don’t plead 
the baby act ; as you sow you must ex- 
pect to reap. You have no one to 
blame but yourselves for such a state 
of affairs. In the first place, no paper 
which deserves to succeed will surren- 
der its choicest positions to patent- 
medicine quacks or corn-plaster reme- 
dies at the expense of what little local 
or other news may appear, a/ any Price, 
much less insert a column for a year at 
less than half the cost of a lye brush. 
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Newspapers, country as well as city, 
are worth just what application to 
business, ability and intelligence make 
them ; and it frequently happens that 
the editor and publisher of a journal 
published in a country town—generally 
one and the same party—makes a 
national reputation for himself when 
others in more favorable localities and 
surroundings fail todoso. If an edi- 
tor lacks a column, let him go to his 
desk, or case, if need be, and compose 
a pun, no matter how far-fetched ; 
give the size of the biggest pumpkin in 
the township ; the color of his neigh- 
bor’s colt; the depth of the new 
school-house well—any item, in fact, 
possessing originality or local interest, 
and he will be much more likely to se- 
cure a source of revenue in the shape 
of subscriptions than by making a 
handbill of his so-called newspaper, 
under the belief that it is a newspaper, 
and publishing tooth-powder advertise- 
ments or horse-colic remedies at thirty 
cents a column. 

A great trouble in connection with 
this matter is that country publishers 
do not practice what they preach ; that 
their promises, like pie-crust, are made 
to be broken. A short time ago, a 
gentleman representing a weekly-paper 
in one of our prominent western towns 
assured the writer that he had that day 
seen five contracts signed by a rival 
publisher, accepting advertisements at 
twenty-five ‘per cent. /ess than they had 
mutually promised on their honor to ac- 
cept; and at the last meeting of the 
Illinois State Editorial Association a 
delegate made mention of a letter writ- 
ten by a newspaper publisher in a town 
in Iowa, in reply to an inquiry as to 
rates, which read substantially as fol- 
lows : 

Dear Sir—My lowest price to any party 
for the advertisement referred to is $75. 
Now, what will you give ? 

Comment is unnecessary. 


se 


FIGURES NEVER Lig !"—A three- 
line advertisement was recently inserted 
in the New York World at a cost of 
sixty cents. Within three days 269 re- 
plies, in answer to the advertisement, 
were received ; thirty-six of the letters 
being accompanied by a two-cent stamp. 
A little mental arithmetic will prove that 

‘advertising pays.” 


-+2- 


Or about 23,000 newspapers in the 
world one-half are American.—Z2. 
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THE CIRCULATION LIAR. 


The Western Rural, a well-known 
Chicago agricultural weekly, in a circu- 
lar intended to reach the eyes of adver- 
tisers, guarantees ‘‘ as large a bona fide 
subscription list as any paper of its class 
in America,”’ asserts that its rates are as 
low as those of any first-class agricul- 
tural paper; guarantees its readers 
against loss by unfair dealings, and 
assures satisfaction to the advertiser. 

What could an advertiser ask for 
more than this ? 

The publisher finally proceeds to in- 
quire : ‘‘ Howshall the honest publisher 
compete with the liars on circulation ?”’ 
and in answer asserts that : 

** For our own protection we have for 
years found it impossible to state circu- 
lation in competition with other pub- 
lishers in the newspaper directories, and 
we have thus been put at a great disad- 
vantage by having our journal placed 
much below its comparative merits 
therein. We have refused to make a 
statement of circulation, because it is a 
fact well-known to experienced and ju- 
dicious advertisers, that the cost of ad- 
vertising based upon such circulation is 
entirely misleading. The agencies only 
quote their own estimates, or from 
statements furnished by the publishers 
themselves, and it is also well-known 
that the publisher who has the least re- 
gard for truth and veracity usually has 
the largest circulation according to these 
directories.” 

Now it appears that there is in fact 
but one newspaper directory—the Amer- 
ican—and in that the following agricul- 
tural papers are the only ones which are 
accorded a circulation rating as high or 
higher than the Western Rural. 

Western Plowman, monthiy, Moline, IIL. 

Indiana Farmer, weekly, Indianapolis, Ind 

Home and Farm, semi-monthly, { ouisville, 


y: 
American Cultivator, weekly, Boston, Mass 
New England Homestead, weekly, Spring 
field, Mass. 

Farm and Home, semi-monthly, Springfield, 
Mass. 

Journal of Agriculture and American Stock 
Breeder, weekly, St. Louis, Mo. 

Mirror and Farmer, weekly, Manchester, 
N 


Rural New Yorker, weekly, New York 

American Agriculturist, monthly, New 
York. 

American Rural Home, weekly, Roches- 
ter, N. Y. 

American Grange Bulletin, weekly, Cin- 
cinnati, Ohio. 

Farming World, monthly, Cincinnati, Ohio. 

Ohio Fractical Farmer, weekly, Cleveland, 
Ohio. 

Farm and Fireside, semi-monthly, Spring- 
field, Ohio. 


Practical Farmer, weekly, Philadelphia, Pa 

Farm and Fireside, semi-monthly, Phil- 

adelphia, Pa. 

Farm Journal, monthly, Philadelphia, Pa 

Drovers’ Journal, weekly, Chicago (Unior 

Stock Yards), Ill. 

National Stockman and Farmer, weekly, 

ittsburgh, Pa. 

Texas Live Stock Journal, monthly, Fort 

Worth, Texas. 

Of these publications the rating of 
the following is shown to have been 
based upon such definite and positive 
information from the publishers of the 
papers that the proprietors of the 
Directory—George P. Rowell & Co., 
New York—were so well convinced of 
the absolute accuracy of the ratings that 
they publicly offer a reward of One 
Hundred Dollars for each instance 
where it shall be shown that the rating 
of any of them is too high. 

Western Plowman, monthly, Moline, Il 

Home and Farm, semi-monthly, Louisville, 

y. 

New England Homestead, weekly, Spring- 

field, Mass. 

Farm and Home, semi-monthly, Spring- 

field, Mass. 

Journal of Agriculture and American Stock 

Breeder, weekly, St. Louis, Mo. 

American Rural Home, weekly, Rochester, 

N. Y. 
American Grange Bulletin, weekly, Cincin- 
nati, Ohio. 
Practical Farmer, weekly, Cleveland, 
Ohio. 

Farm and Fireside, semi-monthly, Spring- 

field, Ohio. 

Practical Farmer, weekly, Philadelphia, 

Pa. 
Farm and Fireside, semi-monthly, Philadel- 


phia, Pa 


Farm Journal, monthly, Philadelphia, Pa. 

Drovers’ Journal, weekly, Chicago (Union 
Stock Yards), II. 

Texas Live Stock Journal, monthly, Fort 
Worth, Texas. 


Can it be possible that the publisher 
of the Western Rural has allowed 
himself to be led into making, in his 
circular, statements which are hasty in 
their conclusions ? 


“ROUGH ON SOMEBODY.” 


Mr. E. S. Wells, of Jersey City, pro- 
prietor of ‘‘ Rough on Rats” and other 
** Rough on” remedies, recently availed 
himself of a pretty good credit (which 
he had established) to float a hundred 
thousand dollars worth of advertising, 
more or less, on terms to the effect that 
bills should be settled by notes or agreed 
credits, so that all the advertising should 
be practically done before any consider- 
able payment in cash had been made on 
account of it. 

The effect of this scheme at first ap- 
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peared to be excellent, but has of late 
become so unsatisfactory to Mr. Wells 
that he has been compelled to obtain a 
considerable number of lithographed 
letters which are calculated, when ad- 
dressed, dated and signed, to make the 
whole case very plain—and _ possibly 


quite satisfactory to the publishers who 
have done the advertising. 
ing is Mr. Well’s letter : 


The follow- 


Jersey Crry, N. J., October 27, 1888. 
Last May I was not specially alarmed when 
I found I was $90,000 in debt, since 4 years 
ago I was $76,000 in debt and by paying a lit- 
tle at a time and securing extensions from time 
to time I paid it all in 2 1-2 years, too cts, on 
the dollar and kept up a moderate line of 
Advg. besides. I intended doing the same this 
time, but unfortionately I fell in evil hands 
($86,000 of the debt was advertising). While 
the great majority of the papers treated me 
nicely, enough remained, mainly those with 
whom I had no personal acquaintance, who 
have shown no quarter—refused any accommo- 
dation or extension, and As I had never taken 
anything out of my business, expending all I 

received in acivertising, I had no reserve ; 
was going along nicely but on short margins 
till about rst of June when 4 or 5 Papers all in 
a heap, refused to help me in part extension 
of notes—this put me in tight quarters and as 
other heavy notes, in hands of Advg Agts, 
were pressing closely on was obliged to quiet 
them by giving all the security | had—chattel 
mortgages on stock and household Furniture, 
&c. Several papers put their claims in hands 
of Lawyers, some brought suit at once. By 
every means possible they have been staved 
off, Paid, compromised &c., until unfortunate 
newspaper reports created the widespread im- 
ression that I had made anassignment. This 
urt me badly, some who were 3d party holders 
of my paper were scared—another bevy of 
papers pressed on, orders and remittances 
stopped coming in temporarly—waiting to 
know who assignee was, and worst of all, my 
mdse creditors refused (till the scare was over) 
to ship goods without certified checks, with 
order, and several newspapers attached amts 
due me in hands of wholesalers. I was com- 
pletely blocked could go no further, had to 
*hrow up the sponge and have been sold out at 
sherriff sale—so that after expending a million 
in 12 to 14 yearsin Advg. am sold out by a 
newspaper. During my struggle I made you 
2 or 3 propositions none of which were ac- 
copned, I had then a little equity remaining 
in my business, now I have ae excepting 
a salary I receive for continuing the manage- 
ment of the busi paper gers 
had granted extensions as desired I could have 
paid the entire debt (100 cts) with interest in- 
side of 3 years and saved my business; but 
while the majority of the Press have been 
lenient and considerate some have been greedy 
Hogs. Notwithstanding difficulties of the 
situation I paid on original $90,000 debt about 
$20,000 since June 1st leaving about $70,000 
debt. I realize now one thing, if nothing more, 
one gets little if any credit for making open 
frank statements of the condition of things. 
Many seemed to think | was lieing and if 
pressed I could and would pay. In my present 
state of mind it looks as though it remains 
with my creditors whether I can raise to the 

position of “‘an Advertiser” again. 
Very respfly 
E. S. WexLs. 
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ROT AMONG NEW S- 


PAPERS. 


DRY 


In estimating the value of a given 
paper or a given list of papers for 
advertising purposes, we have said the 
character as well as the quantity of cir- 
culation is to be considered. Ordinarily 
when an advertiser is considering the 
expediency of an investment in adver- 
tising in a certain direction he has 
nothing to guide him save outward 
manifestations. He looks the paper 
over and is either pleased or displeased 
with the contents. He looks through 
the list of advertisers and decides either 
that he would or would not like to be 
found in such company. He inquires 
about the circulation, and receives a 
figure that may or may not represent 
the facts of the case, with strong prob- 
abilities that it does not, and then he 
seems to be at the end of his route 
without having made any real progress, 
After all his investigation, he is left 
largely to his own judgment. Any one 
who has been through this experience 
with the usual unsatisfactory results is 
disposed to say of the rule we have laid 
down: ‘‘ Your standard for determin- 
ing the value of an advertising medium 
is very good ; it looks well in print, and 
it is undoubtedly correct, but it is very 
difficult to apply.” We must admit 
that this is the case, and this perhaps 
is one reason why leading papers in all 
classes have an apparently undue meas- 
ure of success. Proportionately they 
have more than they are entitled to. 
The very fact of their leadership, 
which has long since been determined, 
shows that they are safe investments on 
the basis we have suggested, and ac- 
cordingly those advertisers who are un- 
able to decide for themselves, either by 
an investigation such as we have sug- 
gested, or by the costly experiment of 
an actual trial, turn to them without 
reservation and augment their success, 
This is all very well for the time ; it 
means prosperity for the publisher and 
excellent returns to the advertiser, but 
after a time, owing to a change in the 
policy or management of the paper, or 
because no change has been made in 
order to keep it fully abreast of the 
times, its circulation either in character 
or quantity falis off and the advertiser 
is left high and dry. He then begins 
to pay out his money with no advan- 
tage to himself. The moral of all this 
is that eternal vigilance is the price of 
successful advertising. Dry rot attacks 





PRINTERS’ INK. 


periodicals as well as timber, and with 
similar results. It occasionally attacks 
advertisers, but they and the world dis- 
cover their position in far less time 
than it takes to find out the same thing 
about a periodical that once occupied a 
leading position.— 7he Offi 
A SHORT ESSAY ON 
POSITION. 


COM- 


The man who writes 


JOHN JONES & CO., 


MAN RERS OF 


MEN’S FINE SHOES, 


10,000 Federal St., 


FACT 


No. 
BOSTON, MASS, 


and inserts it in the newspapers as an 
advertisement, with the expectation that 
it is ever going to sell him a dollar's 
worth of shoes, or do him a dollar's 
worth of good in any way, ought to be 
taken in hand by his relatives and given 
a few lessons in practical common 
sense. Such an advertisement as this 
will not sell goods, for the very simple 
reason that it offers no goods for sale. 
If a commercial traveler for some 
wholesale house were to enter a retail 
store, call for the buyer or proprietor 
and say: ‘‘I represent D. B. Broad- 
cloth & Co., wholesale dealers in fancy 
goods,” stare the buyer in the face for 
a moment, and without another 
turn on his heel and walk out, he would 
certainly not sell any goods ; more than 
that, he would be considered a fool, 
and the house that sent him would be 
likely to fall a point or two in the 
estimation of the retailer. Yet this is 
practically what such an advertisement 
as the above does. Now, if the same 
space were filled with an advertisement 
written something like the following, it 
would at least have the merit of a busi- 
ness proposition, and there would be 
some chance of the advertiser getting a 
reasonable return for his money 


LOOK, SHOE DEALERS! 
We are making a fine machine-sewed, 
calf shoe for men’s wear, solid leather thro 
out, which we are selling at $2.00. 
shoes retail at $3.00 and are among the best 
goods ever put upon the market for the money. 
We will send a sample pair by mail for $2 
and if you are not satisfied with the goods, 
will take them back and refund your money 


JOHN JONES & ©O., 
No. 10,000 Federal Street, Boston, Mass. 


word 


veal 
igh- 
These 


2190 
this will 
such 


Such an advertisement as 
attract attention when a card 
the first example given above would be 
passed by without notice. The reason 
is—the last one contains something of 
interest to the reader, if he be a shoe 
dealer, whereas the first one does not. 
The last one offers him a good article 
at a low price, and he sees a chance to 
make a good profit ; at the same time 
an opportunity for examining a sample 
of the goods is extended to him on 
such terms that he cannot fail to take 
advantage of it if he is at all desirous 
of such {rt of 
{dvertising. 


as 


a line of goods.— 7% 


>< 


Paip puffs in the chat column of a 
modern newspaper are almost univer- 
sally condemned as being in violation 
of professional morality, yet in the 
London journal entitled A Collection 
for the Improvement of Husbandry and 
Trade, which dates from 1682, it was 
quite common for advertisements to 
take that form, as witness the following 
examples 
Firmin’s work house in 
prec es 
* 


I have been to Mr 


Little Britain, and seen a great many 

of what seems to me excellent linen 

He will sell it at reasonable rates and I believe 

keepers go there to buy will 
* 


* 


whatever house 
not repent. * 

I have met with a curious gardener that will 
furnish anybody that sends to me for fruit 
trees, and floreal shrubs, and garden seeds. I 
have made him promise with all solemmity 
that whatever he sends shall be purely good, 
and I verily believe he may be depended on 


_-- 


NEVER TOO WELL KNOWN IN TRADE. 
—Many merchants think that their 
names are so well known that they do 
not need to do any advertising. They, 
however, forget that every year brings 
into trade a new generation of dealers 
and closes out a certain percentage of 
the older ones. Chey also forget how 
easily it is for one to drop from the cal- 
endar of time or to pass out of recollec- 
tion unless the cobwebs in memory’s 
chain are constantly brushed by keep- 
ing one’s name before his friends, the 
public. The fact of letting the public 
know that you are still in trade brings 
many a grist to your mill that otherwise 
would probably stop somewhere else. 
Men in trade are never too well known 
to leave their business out of the col- 
lumns of the newspaper. The business 
man who says he ‘‘ never advertises” 
must take down his sign, stop sending 
out circulars and dispatching salesmen 
to sell his wares, for all this is adver- 
tising.—Dry Goods Chronicle. 
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DO YOUR 
MENTS 


ADVERTISE- 
PAY? 


Do you advertise in the newspapers 
and magazines? Have you any idea as 
to how they pay you? Do you keepa 
record of the number of times each paper 
or magazine has been mentioned, and 
compare it with the cost, so as to get 
some idea of their work? If not; why 
not? Don’t you know that the money 
spent on papers that you never hear 
from is almost thrown away? I say 
almost, for, of course, the advertise- 
ment is sometimes seen and read, and 
you thus become known to one or more 
persons who have perhaps never heard 
from you, and some “‘ advertisers ’’— 
so-called—think that the ‘‘ glory’”’ re- 
sulting from it is almost as good as 
cash returns. To such advertisers this 
article is not addressed. A very good 
system which I have used for about two 
years, begins with the mail orders, the 
fruits of your advertising. When the 
mail is received it is numbered with an 
automatic numbering machine, dated, 
the amount of the cash inclosed marked 
under the number, the invoice price 
(the-cost-to-you price), under it in- 
closed in a circle, thus: 


No. 4768 
$1. 


2 


8/2 


-68 


The particulars of the orders are 
then entered in a book as follows: 


MAIL ORDER RECORD, AUGUST 2, 1888. 


Cash. 
| Named. 
| 

Invoice 
} Name, 
| Filled. 


1/00 


! 
oO lip 
se |Paper | 


Plank- Smith. 8/3 
inton. 


Corry. 


ury. 68 Dak.. 


20 | Jones. 8/3 
50 Har- 
| per’s. 


2 Pa. 


}60 N. Y. | Elmira 


Thus you have a record of the 
amount of your mail orders daily, the 
periodicals heard from, etc. Now, to 
get at the ‘‘innards” of it, a slip is 
made out monthly showing the total 
number of times each paper has been 
mentioned during the past month, the 
cost for the month, the relative or sup- 
posed cost of each mention, the total 
value of the orders mentioning the 
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magazine or paper—each paper separ- 
ately—and also a summary of the or- 
ders for the month, by the days, as 
below : 


ADVERTISING REPORT.—MONTH OF JULY, 1888. 


Cost for 

month 
per 

mention. 


| Supposed 
cost 


Century . 


8. 8. Times . 


56 24-71 


Ladies’ Home 
Benes 101/74 


Journa 
N. Y. Tribune 
Demorest’s 

Totals. 
DAILY ORDERS. 


Invoice. 
242.50 


Cash Invoice. 

$12.26 $10.07 
11,58 12.42 
33.24 30.29 


-, &e. 


Now, such a blank gives you just 
what you ought to know about your 
advertising. It allows you to separate 
the dead wood from the live. 

Then there is another thing to be 
considered, the most important of all— 
are you sure that the advertising itself 
is properly worded and displayed, and 
is it inserted in a prominent and suit- 
able position ? Now much, very much, 
of the effectiveness is due to the man- 
ner in which it is written, and as much 
is due to the display, for a badly set up 
advertisement no matter how well writ- 
ten, or how striking a position it is 
given, will not attract readers if the 
type and type work are poor. If pos- 
sible have all the body of the advertise- 
ment set up in the same style type, and 
it zs possible; and don’t have more 
than one style of type for the display 
lines. An advertisement which looks 
like a specimen book of type arranged 
without a thought of date and beauty 
is an abomination. 

Some of the most successful adver- 
tisers prefer an old style Roman with 
little or no display, and a very effective 
advertisement it makes; but, above all 
don’t, don’t imitate what another firm 
has done before you. Originate some- 
thing. For examples of good, success- 
ful advertising take Jno. Wanamaker, 
of Philadelphia; Jas. Pyle, of New 
York; Frank Siddall, of Philadelphia, 
the man who is a deadly enemy of 
‘*Clams.” There are more, many 
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more, but the great majority of adver- 
tisers ‘‘go it blind.’’ Why should 
your—W. H. Baker, Jr., in The 
Office. 


THE 


NEW YORK 
BUILDING. 


TIMES 


will 
New 
of 


of this issue 
of the 
now in course 


On the first 
be found an 
York 7imes 
construction. 

Work on the new 
menced last January 
progressed, until at 

f the building are completed. 

All this the 7imes has been 
regularly published at its old quarters, 
while the workmen gradually 
ished the building it has occupied so 
many years and reared the new one in 
its place. All this while, the work 
has progressed without inconvenience 
to the public. 

rhe new building 
granite for the first two stories and of 
Indiana sandstone above. It stands 
at the juncture of Nassau and Spruce 
streets and Park Row, in the very heart 
of Printing House Square, three doors 
from Rowell’s Advertising Agency. 

It is thirteen stories high. 


page 
illustration 
Building, 


building was com- 


and has steadily 
this time the walls 


while 


demol- 


too, 


is constructed of 


-_-- 





A. J. Fish & Co, 
©) Mn'frs all kinds 
/ Bakers’ Ovens, Machinery 
AND TOOLS, 
57 Lake St., Carcaco 








-_-- 


CRANKS and fools are always plenty, 
and one of the latter imagines that a 
paragraph we printed the other day in 
praise of Mr. W. L. Douglas, shoe- 
maker, was a paid puff published in 
contravention of our well-known rule 
that no paid advertisement should ap- 
pear except as such. Accordingly we 
beg to assure this particular fool that 
our tribute to the manly beauty of Mr. 
Douglas, as well as to the excellence of 
his shoes, was entirely gratuitous, our 
unpurchased and unpurchasable judg- 
ment. Moreover, we hold ourselves at 
liberty to tell the truth upon all sorts of 
subjects without regard to the notions 
of the fools or the cranks. Enough 
said. Besides, Douglas is a right good 
fellow, and long may he wave.—J. Y. 
Sun. 


MISCONSTRUED 
LADY IS DESIRED AS 


a companion to an elderly gentleman 
in good health, residing abroad. She must be 
willing to reside and travel in Europe, and to 
take the place of a daughter. For the greater 
part of the year the advertiser resides in one 
f the most important cities, where she will 
have nearly half her time at her disposal. She 
will have an opportunity to cultivate a taste 
for literature, art, music and the drama. She 
must have attractive manners and a cheerful, 
domestic disposition, Compe nsation and set- 
tlements will “y i beral. References given 

= 1 All letters will be considered 
returned if reque sted. Write 


66 YOUNG 


OX a 
the abave adver- 
York Luvening 
journal to se- 
meets by an 


lication of 
the New 
has subjected that 
criticism, which it 
editorial statement that the respecta- 
bility and good faith of the advertiser, 
and the harmlessness and laudability of 
duly ascertained be- 
fore the advertisement was accepted 
and inserted The failure of the ad- 
vertiser to provide for such an authen- 
tication in the body of his advertise- 
ment probably prevented all but unde- 
An 


seen 


Che pub 
tisement by 
Post 


vere 


his purpose, were 


sirable persons from answering it. 
advertising agent would have 
what was necessary at a glance. 
the 
come known that the advertiser was one 
who usually places his advertisements 
through advertising agency, but 
who thought that in this case he would 
** go it alone.—Ep. | 


[Since writing above it has be- 


an 


Death of a Prominent Journalist. 


Sr. Louis, November 12.—Col. John Knapp, 
for many years business manager and part 
owner of the Missourt Repudlican died last 
night at midnight at his residence in this city. 
Col. Knapp was seventy-two years of age, 
having been born in New York City in 1816. 
He oy ame identified with the Repudlican in 
18 having then been a resident of St. Louis 
He leaves a widow, three grown 


thiety years, 
wen’ g Post, 


sons, and three daughters.—V.}. 7 

A sheet-iron newspaper (imitation), 
designed for those prowling and dis- 
honest persons who steal papers that 
does not belong to them, is an innova- 
tion that will be hailed with delight by 
all honest news dealers. The paper 
contains a rat-trap attachment and a 
buzz-saw, which is worked by concealed 
machinery, duly and properly wound up 
in the morning. A tramp or dishonest 
person pouncing on the newspaper sets 
the machinery in motion ; the iron jaws 
of the rat-trap close over the hand of 
the thief and the saw gets in its fine 
work with the most discouraging effect 
on the kleptomaniac.—/-x. 
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PRINTERS 


FOR 
>. 
CHAS. L. BENJAMIN, 
EDITOR. 

ROWELL 
PUBLISHERS, 

issued on the first and 
Terms, post-paid, 
single copies, 


INK. 


A JOURNAL ADVERTISERS, 


GEO P. & CO, 


Printers’ Ink is 
fifteenth of each month. 
One Dollar a year, in advance ; 
Five Cents. 

ADVERTISEMENTS, 
not less than three lines: 
page. 

Office: No. 


NEW YORK, NOV EMBER 15, 1888. 


Fifteen Cents a line for 
Fifteen Dollars a 


How York. 


10 epeMee e St., 


The actual average sesso of a Petes 
ter’s Ink’’ since its establishment in 
July has been 8,100. The edition 
for each number has been as follows: 





October 15 


Nevember 1 : -6,200 


64,800 

Now is the time to advertise. The 
election is over. Everybody is satisfied 
with or reconciled to the result. The 
country is prosperous ; exceptionally so. 
An era of good business is before us. 
After the rest which a presidential elec- 
tion always enforces upon business in- 
terests a period of activity is to be ex- 
pected, and rewards are to be gathered 
by the active, the alert—the advertisers. 


THE efficiency of advertising can in 
no case be more positively and con- 
vincingly seen than in the familiar and 
constantly-recurring instance of some 


retail grocer, who, by dint of pluck, 
persistence and ingenuity pushes him- 
self into a large trade by the constant 
and clever advertising of really staple 
articles, of uniform cost and quality 
everywhere ; but which, by reason of 
his capable methods of business, acquire 
a special cheapness and merit in the 
eyes of the public, which never suspects 
that it is the advertisements and not the 
goods which draw and retain its pat- 
ronage. 
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BECAUSE you are well known is not 
a reason why you should not advertise: 
but on the contrary a reason why ad- 
vertising is specially likely to be profit- 
No 
known to everybody : 


business house is 
but it 
an advertiser to be 


able to you. 
is a great 
advantage to so 
well-known that everybody in whom he 
awakens an interest by his advertisement 
may be able to find among his acquaint- 
ances some one who can tell him that 
the 


what he promises. 
—————— 


advertiser is reliable and will do 


Tue history of the New York 7¥mes since 
the appearance of the first number September 
18, 1851, affords a striking illustration of the 
persistenc y ina public journal of the charac- 
teristics impressed upon it by its founders, ir 
spite of changes in the personal force oun 
which its work is done. It trains generations 
of men in its service, and through their sele« 
tion and discipline preserves its traditions and 
its individuality.—Harpers’ Weekly. 

Every intelligent observer must at 
some time have had his mind attracted 
to the fact here stated. A 
per acquires certain characteristics and 
A new editor intends to 
change the paper, but is powerless. 
The paper, if successful, retains its 
characteristics always. When they are 
actually changed or lost the paper dies. 


newspa- 


keeps them. 


THE newspaper that sells preferred 
spaces does wrong to a majority of its 
customers for the benefit of a few. The 
newspaper that refuses to 
give any one a choice position leaves 
the chance of obtaining the best place 
and in the 


uniformly 


open to all its customers, 
long run gives better satisfaction, re- 
ceives a larger patronage and makes 


more money. 


Sounp Apvice.—Let newspaper men select 

half a dozen of the best agencies, for there are 
honorable men in the business, to transact 
business with, and refuse absolutely to have 
anything to do with agencies that try to ruin 
newspapers by cutting rates. It will be better 
for the advertiser, for the responsible agen- 
cies, and for the newspapers.—A merican A d- 
vertiser Reporter. 

Notwithstanding the above, the paper 
which has two rates of charge must be 
prepared to extend the /owest rate to 
the customers of his agent, for nothing 


less will satisfy him. 
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** What is he after ?”’ 

** He is trying to read the 
poster on the other side o 
the wall.”’ 

“What does it sa 

** Look over and see 


i 
roe © 


ae 


SPECIAL EDITION, 


New York 


WEEKLY TRIBUNE. | 


350,000 Copies. | 
Presidential Election. 


Ne Extra Charge for 
Advertising. 





” aa = 


—-) —— _— 


Had this advertisement been placed in a good newspaper it would have cost less 


and couid have been 


NEWS AND 


NOTES. 


Frank Siddalls, the Philadelphia soap 
manufacturer, contemplates advertising 
largely in the north and northwest dur- 
ing the coming year. 


A large paper-cutter, bearing the im- 
press of the A. N. Kellogg Newspaper 
Company, of New York, is being sent 
to patrons of ‘‘ Kellogg’s List.” 

The Fernoline Chemical Co., of 
Charleston, are contemplating advertis- 
ing rather extensively in South Carolina 
newspapers. 


The Western Publishing House, of 
Chicago, will invest a considerable 
amount of money in advertising during 
the next twelve months. Henry L. 
Turner, president of the company, was 
at one time publisher of the Chicago 
Advance. 


It is said that the American Rurai 
Home, of Rochester, N. Y., has, since 
the first of October, been issuing every 
week an edition of from 250,000 to 
300,000 copies. 


On account of increased circulation, 
the Daily News, of Newburyport, 
Mass., haS made a slight advance in 
its advertising rates. This paper claims 
a circulation of 2,700 copies. 


THE Buffalo 
advertisement appears elsewhere in this 
issue, backs its claims to circulation by 
undisputable documentary evidence. 


tvening News, whose 


read with less effort. 


Cleveland Brothers, of Albany, N.Y., 
are advertising their baking powder ex- 
tensively throughout the eastern States 


THE LARGEST ISSUE. 

So far as we know, the following is 
an account of the largest legitimate issue 
and sale ever attained by an American 
daily newspaper : 

The New York Word and the Boston God 
respectively, attained on Wednesday morning 
last the highest circulation ever reached by an 
American newspaper. The Wordd and Globe 
present indisputable testimony to the fact that, 
on the 7th instant, the former “ printed and 
sold ’’ the enormous number of 580,205 copies, 
and the latter 424,230 his great 
measure of success, demonstrating the extent 
of popular favor enjoyed .by our contempor- 
aries, is phenomenal in the economy of Amer- 
can journalism ; but even phenomena are not 
without cause, though sometimes it may be 
exceedingly difficult to discover precisely what 
it is, ne cause of the extraordinary success 
of the World and G/oée is not at all difficult t 
discover ; it is to be distinctly seen in every 
one of their broad columns, which teem wit! 
generously, carefully gathered and shrewdly 
edited news. These great journals are indebted 
for their vast circulation, however, not alone 
to the fact that they are newspapers in the 
broadest and largest sense, but chiefly that 
they are honest newspapers. The Word and 
the Géode are both vigorous partisan journals, 
each having lately contended with signal force 
and energy for the candidates of its choice. 
Yet during the entire contest *‘ the campaigr 
liar’’ did not contribute a line to the broad, 
deep pages of either, A newspaper is much 
like a person ; conspicuous ability, indisputable 
integrity, wise liberality and invincible energy 
assure success to the one as certainly as to the 
other. Diogenes would not have to carry a 
lantern to discover an honest newspaper ; its 
character is printed all over it, in its news col- 
umns as much as in its editorial columns, He 
would have found honest ones in the World 
and Globe.—Philadelphia Ledger. 


copies. 
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A LARGE JOB. 


On Saturday, November roth, the 
publishers of the American Newspaper 
Directory sent out the preliminary in- 
quiries by which it is their custom to in- 
augurate the revision of that book for a 
new issue. 

These communications were address- 
ed to the publishers of as many of the 
16,310 publications named in the edition 
for 1888 as are still in existence. 

Each one of the about 15,000 pub- 
lishers were informed that : 


This is an application for a report of your 
publication or publications, to be used in the 
revision of the American Newspaper Directory 
for 1889, the twenty-first annual issue, work 
upon which is now in progress, 

The Directory undertakes to report the name; 
day, days, or frequency of issue ; politics or 
general character ; form, size of page, or sheet 
used ; yearly subscription price ; year of es- 
tablishment ; editor’s name, and publisher’s 
name of every American newspaper. Please 
fill up the blank prepared for the purpose of 
conveying this information; sent herewith ; 
and return it in the inclosed addressed post- 
paid envelope. 

The Directory will also give a circulation 
rating to every periodical, the description of 
which appeared in the issue of 1888. 

Last year a duplicate application for infor- 
mation was mailed to all papers which failed 
to respond to the first, fearing from the failure 
to receive a prompt response that the first had 
failed to reach its destination. This year, 
however, it isnot intended to make a second 
application in any case. 

A prompt and full response to this applica- 
tion for information will greatly oblige the 
publishers of the Directory. 


In addition to the communication 
set forth above, each envelope con- 
tained seven other inclosures, among 
which was a prepared blank upon 
which it would be possible to convey 
the information asked for without any 
serious tax upon the time of the pub- 
lisher. 

On the subject of a circulation report 
publishers were addressed as follows : 


Before undertaking to convey any informa 
tion about the circulation of your own paper, 
gree examine the sample statements which 

orm a part of this sheet. 

A plain statement made in substantial ac- 
cordance with the sample furnished, covering 
a period of three months last past, signed by 
the publisher with a pen and dated, is always 
received with much confidence, It is the sort 
of report which is most desired. 

Sworn statements are not specially valued 
and printed affidavits covering some period 
long past invite distrust. 

In former years it has been the practice to 
return circulation reports which were not such 
as were hoped for; and direct attention to 
the points upon which more explicit, definite 
or detailed information was desired ; but long 
experience has conclusively shown’ not only 
that failure to send a circulation report arises 
from disinclination rather than oversight ; but 
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also that a report which ignores the plan sug- 
gested and gives statements in round figures, 
signed with a hand-stamp, not signed at all, 
or not dated: or in any way left less than 
definite is so made because the publisher pre- 
fers a statement with a loop-hole. This year, 
therefore, reports will, without further notice 
to the publisher sending them, be placed on 
file as received and duly considered. 

A circulation rating will not be so readily 
increased in a case where a detailed report has 
not been furnished: and a failure to send any 
report at all is liable to be taken as an indica- 
tion that the rating already accorded is at 
least high enough. 

It must be distinctly understood that the 
Editor of the Directory does not take cogni- 
zance of any statement made in copy sent for 
an advertisement to appear in the book ; for at 
the time of fixing the circulation of a ne wspa- 
per, it is found to be better that the Editor 
shall neither know the contents or character 
of an advertisement or whether there is or is 
not an adve rtising order on file. 

Avoid delay! Soon after a new edition of 
the Directory is issued, its publishers are cer- 
tain to be in receipt of many communications 
from newspapers, asserting that the circula- 
tion rating accorded in the book does them 
injustice, and these complaints are sometimes 
accompanied with information which, had it 
come to hand before the book was issued, 
would have secured the rating of the paper 
exactly in accordance with the facts as given. 

Let it be observed that to have a correct 
circulation rating costs nothing; all that is 
required is that the facts be furnished—actual 
(not average) issues—and for a period of not 
less than three months, in exact (not approxi- 
mate) figures—sheets, quires, reams, 

"hat the circulation reports in the Directory 
shall be reliable is of vastly more importance 
to its publishers than it can be to the publisher 
of any single newspaper: every publisher of a 
newspaper is specially urged to give all the 
aid in his power to make the Directory reports 
as nearly accurate as possible. 

The rating of circulations in the Directory 
is given by letters or the combination of let- 
ters and figures of which the significance is 
explained by a Key ; but for every paper, the 
publisher of which “furnishes in g faith a 
statement in detail for the period of a full 
year, made in substantial accordance with the 
sample statements sent herewith showing (1) 
the date and actual edition of each issue for a 
full year immediately preceding the date of 
the statement ; (2) added so as to show the 
sum total of all the issues; (3) and the sum 
total divided by the number of issues so as to 
exhibit the actual average edition ; the figures 
so found will be printed in numerals with 
the description and rating of the paper and 
additional statement will be made as fol- 
low =~ Actual average for the past year 

on copies. 

For this service no charge will be made. It 
will be rendered freely for the benefit of those 
publishers who wish to have the public in- 
formed of the actua/ rather than afprozi- 
mate Ne 

See Chicago Vews and 426 other pa- 
pers i in the Direc tory for 1888. 


In addition to the above a printed 
example of a satisfactory form of report 
was inclosed. 

In furtherance of the effort made in 
seeking information, more especially on 
the subject of circulation, the papers 


were divided into five classes. To the 
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first, or largest class, including about corded to it ; please do so; and return the list, 
= . oe ’ so marked (signed and dated for indentifica- 
6,000 names, a slip of red paper WAS 1i4n) to the office of the 
inclosed, on which was printed the fol- AMERICAN NEWSPAPER DirecrTory, 
lowing : ro Spruce St., New York. 
; If you know of any paper printed in your 
Last year the publishers of the Directory State (or of your class) which does not appear 
were not so fortunate as to be favored by the jin this catalogue, you will confer a favor upon 
paper to which this is addressed, with ANY RE- the Editor of the Direct wy by giving the name 
PORT OF ANY SORT, to aid them inthe prosecu- and place of publication 
tion of their work. They wish to express the any mark against the name of 
earnest hope that their application may not your own paper because for that it is hoped 
again be treated with so much neglect at a detailed statement of actual issues will 
_— . wdance 1 1¢ request printe 
I o the second largest ( lass, inc luding elsewhere, and — tecagir be pe = 
about 4,000 names, the following, ment furnished 
printed on green paper was sent : A post-paid addressed envelope for a 
Last year the paper to which this is addressed reply was in all cases inclosed, as was 
furnished the Directory with some other infor- also a blank order for an advertisement, 
ation but was silent on the subject of a cir 
ilation report ; is specially hoped that this 
not the case this year: especially in tion 
ar vaper which is entitled to a 


ting of ** Ki 


supplemented by the following solicita- 


An order froma { inent and influential 
publisher to inser ‘ picuous and carefully 
lo the third class, containing about Prepared acy ment of his journal, is 


- 1: ways taken t re ishers of the Director 
2,000 names, a yellow sup was sent 


as an encouraging expression of interest and 
which read as follows good-will 

Such orders are solicited and earnestly de- 

Last year the circulation report re ! sired. Without the advertisements the book 


from the pay to which this is addressed 


did would be less than complete 
not conform to the sample statement sent r Among advertisers this book is the standard 
fact was not so exact and definite as to make authority Its advertising pages are consulted 
t entirely satisfactory to the editor in charge and referred t because they contain informa- 
of the compilation of the Directory: a hoy s n beyond the range ntemplated in the 
hereby expressed that the fault cor ed short descriptions giv n the body of the 
ast year will not be noted in the rey V ch work 
shall be sent in answer to this application dvertisements will be received at the fol 
“a " . lowing prices: which include, in all cases, a 
lo the fourth class, numbering about ,,,, copy of the book to be in every instance 
1,000 names, a communication printed delivered carriage prepaid. 
on blue paper was sent, reminding the One Page $100 | One-fourth Page 
recipients that : One-half Page 60 | One-sixth Page 
One-third Page 45 | One-eighth Page 
Last year the paper to which this is ad- One-twelfth Page (space of 100 words solid 
dressed sent a circulation report which was Agate) 
very satisfactory: and it is hoped that the re- took without advertisement, $5 cash 
port for this year will be equally so. nae . ‘ 
a Ihe preparation of the needed in- 
In addition to the four classes to closures for these fifteen thousand en- 
which the colored slips were sent there velopes involved the printing of two 
were left about 2,000 names, the fifth hundred and fifty-two different forms, 
class, to whom no such special slips fifty-eight being required for the lists of 
were forwarded, they being new papers, States, Territories and Provinces, and 
the names of which appeared for the one hundred and eighty-two for the 
first time in the Directory for 1888, and gifferent classes of class papers such as 
to which, consequently, in accordance Agriculture, Architecture, Army and 
with the plan of the book, no circulation Nayy. Art, Bee Culture, and so on 


rating had been accorded. down to Woman Suffrage, Woodwork- 
Finally there was sent to every pub- ers and Young People. These circulars 
lisher a printed list of all the publica- yaried, in contents from one to sixteen 
tions in his State or of his class, with pages. In each envelope were seven 
the circulation ratings of each: the list separate inclosures ; or, including the 
being accompanied by the following envelope and the return envelope, nine 
communication ; separate pieces for each of the fifteen 
Within is a complete list of the newspapers thousand publishers addressed. 
ssued in your State (or of your class) accord- There is but one American Newspaper 


ing to the last edition of the American News- : $ : a1) he wheter 
paper Directory, together with the circulation Directory, and that will be twenty-one 
rating accorded to each in that edition, and a years old next issue. 

Key by which the ratings are explained. 

If you are willing to examine this list in the 
light of the local knowledge which you possess THE ProsPEROUS ADVERTISER. — 
and mark with a plus mark (+) any paper « : ‘ - . e 
which you Selleve « an sustain a dake a Ay, marry, or ee soul hath elbow- 
higher circulation rating than that here ac- TOOmM, —King John, Act V., Scene 7. 
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COUNTRY EDITOR 
PROPOSES. 


THE 


“*Calista Bellamy, my happiness is 
in your hands !”’ 

Mortimer Clugston, who uttered these 
words, was the editor and proprietor of 
the Doodleville Yelper. He had plead- 
ed his suit with an earnestness that 
had broken a collar-button and nearly 
loosened a front tooth, and as he stood 
awaiting the young lady’s answer he 
could distinctly feel the interest grow- 
ing on the note of $16.38 due in one 
month, which he owed to the accommo- 
dating gentleman in Chicago who kind- 
ly edited the outside of his paper for 
him. 

Gathering courage from her silence, 
he broke out again : 

** Calista, your manner leads me to 
hope. May I promise myself that you 
will fill the chasm in my life that—er— 
yawns for you? A bright future may 
be yours, Calista. With you by my 
side as an assistant in an editorial 
career, as a proof reader, as a helper in 
folding papers Thursday afternoon, 
making up mails, doing up single wrap- 
pers, and looking after the accounts of 
delinquent subscribers, I could make 


the Yelper even a greater power in the 


land than it is now.’ 

‘Mr. Clugston,’” said Miss Bellamy, 
** may I ask you what the circulation of 
the Yelper is?” 

** About a thousand, Miss Calista.” 

‘** T am not the press agent of a circus 
and menagerie, Mr. Clugston,’’ re- 
plied the young lady. ‘‘ I am not get- 
ting up a newspaper directory, nor try- 
ing to make a contract with you for 
advertising a patent clothes wringer. 
You can afford to tell me the truth.” 

‘*Of course I only mean 1,000 in 
round numbers. My actual circulation 
is 386, but it is growing every day, Miss 
Calista. I work off three quires more 
than the Jasper Herald of American 
Liberty does, and he claims 1,600. In 
less than a year you and I could make 
even the circulation of Doc Reeves’s 
Pinhook Jigger \ook mighty sick.” 

“* Excuse the question, Mr. Clugston, 
but have you a paying advertising pat- 
ronage ?”” 

** Advertising? There hasn't been 
an issue of the Ve/fer for three years 
that has had less than $1.50 worth of 
pay locals for Scott’s emulsion of cod 
liver oil inserted next to pure reading 
matter on the editorial page. I havea 
trunk full of due bills from sewing ma- 


chine companies, organ manufacturers, 
and proprietors of patent windmills to 
apply on the purchase of those articles 
when I want to buy them; and out in 
my coal shed I have patent medicine 
enough, paid for in advertising, to kill 
a regiment of Bengal tigers. I always 
travel on a railroad pass, good anywhere 
between Saluda and Harker’s corners. 
I never get less than seven complimen- 
tary tickets whenever a circus and men- 
agerie comes to Doodleville, and every 
wedding in the neighborhood brings me 
in a box of assorted scraps of cake. I 
tell you, Miss Calista, the Yelper is 
humping itself along in more ways than 
advertising. Some of my editorials have 
been copied into the Arimfeld Toma- 
hawk and Eureka Thunderbolt, and 
pronounced the ablest articles on cinch- 
bugs in corn and the moral influence of 
woman in politics that have been printed 
in any of the papers for miles around ; 
and I have been prominently mentioned 
as a candidate for the position of dele- 
gate to the district lodge of Good Tem- 
plars.”” 

‘* 1 am not insensible to the distinction 
you offer to confer upon me Mr. Clug- 
ston,” said the young lady, softly. ‘I 
will be your wife on condition that it 
shall not be a part of my duty to wash 
the office towel.” 

‘* Wash the office towel, Calista!” 
exclaimed Mortimer Clugston, as his 
hair rose straight up on end in a par- 
oxysm of amazement; ‘‘ we never wash 
it, so help me Benjamin Franklin! 
When it isn’t in use for breaking kind- 
ling or propping a window it always 
stands behind the door. Oh, Calista ! 
are you mine at last?” —Chicago Tribune. 
IT WAS WORTH THE COS7. 
BREWSTER & CO. } 

(Of Broome St.) 

CARRIAGE Buitpers. | 
BROADWAY, 47TH AND 48TH STs. 
New York, November 9, 1888. 
Messrs. Geo. P. Roweii & Co.: ’ 

Gentlemen—Herein enclosed please find our 
check in settlement of enclosed account for 
advertising. It may be a pleasure for you to 
learn that in all respects this season was un- 
usually satisfactory. Yours truly, 

Brewster & Co. 


“> 


THE elegant designs on the New 
Jersey farm houses depicting the powers 
of Schwink’s Candrake Pills are from 
the brush of a young Philadelphia ar- 
tist now studying color at Camden.— 
N.Y. Sun, 
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** A GOOD ILLUSTRATION EXPLAINS MORE 
THAN A LONG EXPLANATION,” 


illustration of the goods 


Do you oo an 
" 


you manuta ire or seli 

f cuts for mant ifactured articles, trade marks, 
advertising t 

of any 


aph, 


? e make all classes 


portraits, 
can make you a cut 
or send photons 


buildings, 
snort, we 
w send us, 
opy. Our prices are very low and o 

are the best. Write and tell us what yo 

und we will send estimate. H. Senior & Gx 
Wood Engravers, 10 Spruce St., New York 


PARTNE WANTED to take charge 


of a blank book bindery and 
ob business in a city of 


about 
ng rapidly. We desire to separate 
partment from our newspaper 


Address 
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Is in good condition 
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OR SALE.— Hoe, 
md hand.) 
sold very cheap 
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R. L. WATKINS, Stieat! Prosrrct. onto, 


Christmas Cuts. 


-~— 


Electrotypes of Christmas 


Scenes and Subjects 
IN LARGE VARIETY. 





PROOFS SENT ON APPLICATION 
Address 


The Press Engraving Co., 
8s & 90 CENTRE ST., 
P.O, NEW YORK. 


Box 3346, 
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The “TIMES,” AN INVITATION ! 


HARTFORD, CONN. 

The issue of the Hartford 
10,000 copies daily, which is more than that 
of any other Daily paper in the State of Con- 
and more than double that of any 
It is 


TIMEs exceeds 


necticut, 
other Daily paper issued in Hartford. 
greater than the combined issue of all the 
other daily papers in Hartford put together. 
The sale of the Weexiy Times exceeds 


which is from 3,000 to 5,000 


8,000 copies, 
copies more than that of any other Weekly 


paper issued in Hartford. 

None of the proprietors of the Hartford 
papers question these statements. 

It is the best advertising medium in the 
It is the best and most 


newspaper establishment in the 


State of Connecticut. 
prosperous 
State. The Hartford Times was established 
in 1817. It has always been a good paper. 
There is absolutely no deviation from the 
schedule rates for advertising either in the 
Daily or Weekly. 
For advertising rates address 
THE TIMES, Hartrorp, Conn., o 
GEO. P. ROWELL & CO., 
Newspaper Advertising Bureau, 


to Spruce St., New York. 


Printers and Publishers are most respect- 
fully invited to visit the American Institute 
Fair, 63d St., and witness the practical work- 
ing of the Improved Hughes Stereotype Outfit 
in connection with the Grand Industrial Dis- 
play. Mr. M. J. Hughes, Inventor and Manu- 
facturer, ro Spruce St., claims that «every 
printer, large or small, will find it the cheapest 
and best stereotyper ever invented for the 
printing office in general. 


New England Newspapers. 


Fora check for $135 we will insert a one- 
inch advertisement one month in our New 
England Select Local List, consisting of 26 
Dailies and 123 Weeklies. Orders are sent to 
one-half the papers on the 1st of every month 
and the remainder on the rsth. Catalogue of 
papers sent on application. Proof of advertise- 
ment submitted before sending out, if desired. 
GEO. P. ROWELL & CO., Newspaper Adver- 
tising Bureau, 10 Spruce Stre et, New York. 


Middle States Newspapers. 


For a check for $180 we will insert a one- 
inch advertisement one month in our Middle 
States Select Local List, consisting of 65 Dailies 
and 173 Weeklies. ( Irdersare sent to one-half the 





a the rst Week and the remainder the 3d 


eek in each month. Catalogue of papers sent 
on application. Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P. 
ROWELL & CO., ao Advertising 
Bureau, 10 wprnce S St., New ¥ ork 





TLANTA CONSTITUTION—The 
Weekly edition of the ATLANTA ConstI- 
TUTION is 123,000 copies. It is the largest issue 
of any newspaper published in the South. 
Advertising ae so cents aline. Address 
CONSTITUTION, Atlanta, Ga., or 
J. J. FLYNN, 23 Park Row, New York.” 


AN FRANCISCO CHRONICLE— 

The Circulation of the CuRronice is bona 
fide, and is equal to that of all the other 
San Francisco Morning Papers Combined. 
The Curonicie is the Best Paper in 
which to Advertise Your Wants. 





HE NEW YORK PRESS; Daily, 


Weekly and Sunday: The PRESS was | 


first neg December 1, 1887. Circulation | 
{ati | Select Local List, consisting of 12 Dailies and 


1, 1888, 26,550. Circulation June I, 
circulation Xugust 1, 66,482. Circula- 
76,480. Circulation October 
I, 90,970. Circulation October 27, 100 1064. 
Circulation November 7, 254,846. dvertisers 
should observe and use the New York PRESS, 


Februar 


455944: 
tion September 1, 





LIST of 1,00 NEWSPAPERS DI- 
vided into States and Sections will be 
sent on application—rree. To those who 


|ROWELL & CO., 


want their advertising to pay, we can offer no 


better medium for thorough and effective 
work than the various sections of our Select 
Local List. Address GEO. P. ROWELL 
& CO., Newspaper perenne Bureau, to 
Spruce Se. New ‘York 





DVERTISING CUSTOMERS of 
Geo. P, Rowell & Co’s Newspaper Ad- 
vertising Bureau to the amount of Fifty Dol- | 


lars, are entitled to receive a ay | ROWELL & CO., 


copy of the American Newspaper Directory. 


| sired. 


Southern Newspapers. 


For a check for $135 we will insert a one- 
inch advertisement one month in our South- 
ern Select Local List, consisting of 40 
Dailies and 87 Weeklies. Orders are sent to 
one-half the papers on the 13th of every month 
and the remainder on the 27th. Catalogue of 
papers sent on application. Proof of adver- 
tisement submitted before sending out, if de- 
GEO. P. ROWELL & CO. , Newspa- 
per Advertising Bureau, 10 Spruce be. N. Y. 


Western Newspapers. 


For a check for $275 we will insert a one- 
inch advertisement one month in our Western 


241 Weeklies. Orders are sent to one-half the 
= ay the rst Week and the remainder the 3d 

Jeek in each month. Catalogue of papers sent 
on application, Proof of advertisement sub- 
mitted before sending out, if desired. GEO. P. 
New ac Advertising 


Bureau, 1o Spruce St. , New ork. 


~ Canada Newspapers. 


For a check for $50 we will insert a one- 
inch advertisement one month in our Canadian 
Select Local List, consisting of 15 Dailies and 
47 Weeklies. Orders are sent to one-half the 
papers the 11th of every month and the re- 
ene! on the esth. Catalogue of papers sent 

ap Proof of advertisement sub- 

=a. sending out, if desired. GEO. P. 
Newspaper Advertising 


Bureau, ro Spruce St., New York. 
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Ww* HAVE JUST ISSUED A NEW 
edition of our Book called “ News- 
paper Advertising.”” It has 256 pages, and 


among its contents may be named the follow- 
ing Lists and Catz alogues of New papers : 

DAILY NEWSPAPERS IN NEW YORK 
CITY, with their Advertising Rates. 

DAILY NEWSPAPERS IN CITIES 
having more than 150,000 population, omitting 
all but the best. 

DAILY NEWSPAPERS IN CITIES 
having more than 20,000 population, omitting 
all but the best. 

ALL LIST OF NEWSPAPERS 
in which to advertise every section of the 
country: being a choice selection made up 
= 1 gre at care, guided by long experience. 

NE NEWSPAPER IN ASTATE. The 
be ~ one for an advertiser to use if he will use 
but one. 

BARGAINS IN ADVERTISING in Daily 
Newspapers in many principal cities and towns, 
a List which offers peculiar inducements to 
some advertisers, 

LARGEST CIRCULATIONS. A com- 
plete list of all American peers issuing regu- 
larly ae than 25,000 cc 


»pie 
THE BEST LIST OF 





Lt ICAL NEWS- 


PAPERS, covering every town of over 5,000 
pepe and every importa ant county seat. 
SELECT 


LOCAL 


LIST OF NEWSPA- 
PERS, in which ad- 
vertisements are in- 
serted at half price. 
472 VILLAGE 
NEWSPAPERS, in 
which advertisements: 
are inserted for $42.15 
a line and appear in 
the whole lot — one- 
half of all the Ameri- 
can Weeklies. 
took sent to any address for Thirty Cents. 
Address Geo. P. Rowe.t & Co., New York. 








JOR A CHECK FOR $20 WE WILL 
print a ten-line advertisement in One 
Million issues of leading American News- 
papers and complete the work within ten days. 
This is at the rate of only one-fifth of a cent a 
line, for 1,000 Circulation! The advertise- 
ment will appear in but a single issue of any 
paper, and consequently will be placed before 
One Million different new rsp aper purchasers ; 
or Five Mitiion Reapers, if it is true, as is 
sometimes stated, that every newspaper is 
looked at by five persons on an average. Ten 
lines will accommodate about 75 words. Ad- 
dress with copy of Advertisement and check, 
or send 30 cents for Book of 256 pages. 


GEO P. ROWELL & CO., 
to Spruce St., New York. 
JFIOR THOSE ADVERTISERS WHO 


have a credit so well established as to make 
them safe customers, we secure the most im- 
portant advantages. We can devote our en- 
ergies to securing for them what is wanted 
and what ought to be had ; without constantly 
contemplating a possible loss liable to sweep 
away, not only all commissions earned, but in 
addition, leave us responsibie for heavy obli- 
gations to publishers. We seek the patronage 
of responsible advertisers who will pay when 
the work is done! and of experienced adver- 
tisers who will know when they are faithfully 
and intelligently served! Address, Gro. P. 


Rowe. & Co., Newspaper Advertising Bur- 
eau, to Spruce St., New York. 
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VEO. P. ROWELL & CO’'S BEST LIST 
WT of Local Newspapers. Every paper 
named on this list is selected because either its 
daily or weekly edition is the best or most 
widely circulated or most influential, pub- 
lished at an important county seat, or in a 
place having more than 5,000 population 
The newspaper in each place that 
gives the advertiser the most for his 
money. The List covers every State, Te 
ritory, District and Province of the United 
States and Canada, and represents EVERY 
county seat having a population 
reater than 3,000, and EVERY 
LACE having a population 
greater than 5,000, one paper in a 
piace, Daily or Weekly, or Daily 
and Weekly » where there is a paper having 
a circulation excee ding one thousand copies 
weekly, as rated in the American Newspaper 
Directory for 1888 ; and with the exception of 
such suburban towns as are better covered by 
the papers named in the neighboring city. 
Send 30 cents for pamphlet. 
GEO. P. ROWEL L & CO., 
Ne mapa 4 dvertising Bure au, 
Spruce St., New York 


MERICAN NEWSPAPER DIREC- 
TORY for 1888. Twentieth Annual 
Volume: 1456 pages. This work is the source 
of information on statistics of newspapers in 
the United States and Canada Advertisers, 
advertising agents, editors, politicians, the de- 
partment o! the government, rely upon its 
statement as recognized authority. It givesa 
brief description of each place in which news- 
papers are published, stating name of County, 
population of place, et It gives the names 
of all the newspapers, politics, religion, class or 
characteristic, days of issue, editors and pub- 
lishers’ name, size of paper, subscriptior price, 
date of establishment and the circulation, It 
gives the names of all papers: in which Coun- 
ty. Price $5. Sent to any address by 
GEO. P. ROWELL & CU., Publishers, 


1o Spruce St., New York. 





ND THE CASH AND SAY 
what is wanted.—A small expenditure in 
advertising in a judicious selection of news- 
papers is often nenenalenel by persons who 
have not a clear idea as to what publica- 
tions should be taken or the cost ; they conse- 
quently find a difficulty in carrying out the 
plan without having the cost exceed the 
amount contemplated. Such persons do well 
to send the copy of the advertisement and a 
os for the amount of money to be used, to 
seo. P. Rowell & Co.’s Newspaper Advertis- 
ing Bureau, ro Spruce St., New York, and 
leave the selection of papers and the number 
of insertions in each to be determined by their 
experience and judgment. In that way the 
advertiser gets the best service possible for the 
money he expends, and the work is promptly 
done—no time being lost in correspondence 


LOW RATE AND EASY TERMS 
A OF PAYMENT !—We will insert an 
advertisement ocx upying a full inch of space, 
14 agate lines, one week, in six thousand, Ac- 
TUALLY Six THot sanp Country Weeklies, for 
$500. From responsible parties a three 
months’ note, with the order, will be accepted 
in payment, (Only one electrotype required.) 
Try the experiment. Address GEO. P. 
ROWELL & CO’S Ne mm of Advertising 
Bureau, ro Spruce St., New York 


WRITER or. ADYERTISING MATTER, 
Address R, 
New ~~, a Office. 
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230 PRINTERS’ INK. 
IT MEANS 


TO THE ADVERTISER. 


THE SAN FRANCISCO 


Evening Bulletin, 


ESTABLISHED 1855. 


Circulation: 
DAILY, 17,000 
WEEKLY, 20,000 


The Leading EVENING JOURNAL in Circulation and 
Influence of California. 


me 
The following extract from Geo. P. Roweit & Co’s Newspaper Directory of 1888. is 
of interest as bearing upon the value of the Avening Bulletin to advertisers. 


THE BULL’S EYE ©. 

** Among the old chemists, gold was symbolically represented by the sign ©."’— Wedster’s 
Dictionary. 

In every case where this mark follows the circulation rating, advertisers may be assured 
that the paper so marked possesses some or all of the following good qualities : 

‘Circulation among a prosperous class of readers. 

* Circulation not forced, but almost exclusively among people who buy and pay for the 
publication because they have learned to know and appreciate its especial value. 

‘* Has a long-sustained circulation among a regular list of yearly subscribers. 

‘“*When the character of the circulation is to be considered, papers marked with the 
centered circle (@) are to be counted as the very best. 

** They are especially valuable for advertisers from exerting a special influence, having a 
long established hold upon the community, which causes them to be more thoroughly read 
and more highly esteemed than others. All papers deserving it are now so marked in this 


edition.” 
THE EVENING BULLETIN 
is the only California paper receiving in Rowell’s Directory the “ bull's eye’’ (@) mark. Its 
special ** golden”’ value is thus indicated. 
How much this distinction means will be better appreciated when it is noted that but 
one Chicago paper, and but two of the thirty-six New York City dailies quoted are accorded 


this mark. 
‘“*A great newspaper, having the confidence of a large constituency, is made in only one 


way. /t grows.” 
To reach the Wealthy Class, the Business Class and the Masses, advertise in 


THE EVENING BULLETIN. 


NEW YORK OFFICE, F. K. MISCH, 
90 POTTER BUILDING. Eastern Manager. 
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THE BUFFALO 
EVENING NEWS. 








The EveENING News has a greater circulation than all the Daily papers in 
Buffalo combined. 

For the benefit of patrons, the proprietors of the Buffalo EVENING 
News have compiled a list of cities, towns and villages, showing where the 
paper circulates. 

The list of places where the EVENING News circulates numbers 261: and 
in nearly every one the NEws is more popular and more eagerly read than the 
local paper. 

The field in which the EVENING News circulates is made up of portions of 


New York, Pennsylvania, Ohio and Canada. 
The EvENING News circulates over 31,000 copies in the City of Buffalo, 
The EVENING NEws circulates over 10,000 in suburban towns and villages. 


No other evening paper outside New York and Chicago can make such a 


showing. 


The EVENING NEws has a larger circulation than any other paper printed 


in New York State outside the City of New York. 


For a newspaper making such rapid strides, already going into 261 subur- 
ban towns and cities, every afternoon, besides selling over 30,000 in the streets 
of Buffalo, among a population of 275,000, it is not unreasonable to hope, a 


little later, even a greater showing. 
The publisher of the NEws sees 55,000 or 60,000 Daily circulation for the 
News in that City alone in the near future, and 
HE PURPOSES HAVING IT. 
Advertising rates are low considering circulation and influence, and are 


uniformly sustained. 


J. A. BUTLER, 


Business Manager, 
BUFFALO, N. Y. 


T. B. EKER, 
Eastern Representative, 
50 TRIBUNE BUILDING. 
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Publishers of the American Newspaper Directory: Issued Annually: Price $5.00 


Publishers of PRINTERS’ INK: a Class Journal for Advertisers: One Dollara Year. 


Advertisements Received for American Newspapers. Complete Files Kept Three 
Months for Examination by Advertisers. 


Cable Address ‘‘ Tenspruce.”’ 


Telephone Call “ Nassau 220.” 
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One Million Five Hundred Thousand Known Circulation ! 





SOMETHING SUBSTANTIAL! 


1,500,000 Copies for $5-00! 


PER AGATE LINE. 


Here is an opportunity that advertisers can take advantage of 


at once. 
—_—_—————— 


The American Rural Home, 


OF ROCHESTER, N. Y., 
A. FRANK RICHARDSON, Manager, 


Will circulate during the following five weeks—each edition—as follows 


DECEMBER ist, > . . 300,000 


DECEMBER 8th, - . . - 300,000 
DECEMBER i5th, 4 ° . 300,000 
DECEMBER 22d, - . * - 300,000 


DECEMBER 29th, . . ° 300,000 


TOTAL, - - 1,500,000 
These immense weekly editions include the regular paid subscription list of 
over 150,000 copies, and the extra copies (for which we make no extra charge), 
will be mailed, post paid, to a select list of names, all different each week, in 


1 Pacific Coast States and Territories, 


the Middle, W estern, Northwestern, ar 


collated solely with a view of securing them as new subscribers. 


( DISPLA $1.00 per Agate line each isertion. 


Advertising Rates : | Reavise novice, $50 


SEND IN YOUR ORDERS AT ONCE. 


The American Rural Home is Represented by 
all Responsible Advertising Agents. 





for discounts, which are liberal, address 
GEO. P. ROWELL & CO., Advertising Bureau, 
10 Spruce Street, N. Y. 
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Miscellanies. 





Stranger (to office boy)—Did you tell 
the editor there’s a man down stairs 
what wants to knock him down an’ irag 
him out. 

Office boy—Yes, sir ; an’ he says will 
you kindly step up at once, as he wants 
to go to dinner. 

Stranger (somewhat milder)—Well— 
er—I—don’t want to take no advantage 
of a man with an empty stomach. Tell 
him I'll come in again. —Zfoch. 


Dejected Author—Why do you think 
my article was returned to me? 

Young Lady (who has read it)—I 
can’t think, unless you sent it to some 
editor and wanted him to print it— 
Judge. 


Author (to publisher)—Well, how 
about my book? Does it maintain its 
place in literature ? 

Publisher—I don’t know anything 
about that, but I know it holds its own 
pretty well on my shelves. I haven't 
been able to get rid of any but compli- 
mentary copies thus far.— 7exas Si/t- 
ings. 

** Do you read all your stories over in 
proof, Scribuler ?’”’ asked Candidus. 

‘* Every one of them.” 

‘* And get $10 a column for them?” 

“Fea 

‘* Two for the writing and eight for 
reading the proof, I suppose ?”—//ar- 
per's Bazar. 


When the doctor placed his ear to the 
editor's heart and sadly muttered: 
** Poor fellow ; circulation almost gone!” 
he raised himself and gasped: ‘‘’Tis 
false! We have the largest circulation 
of any paper in the country!" Con- 
sistent to the end, he lied as he died.— 
£=z. 


A man who doesn’t do very much of 
anything except to write occasionally 
for the newspapers, met another man 
one day and said to him: ‘‘ My friend, 
why am I like an artificial rose ?”’ 

**Oh!” said the other man, wearily 
as he put his hand in his pocket. ‘‘I 
suppose it’s because you haven't a cent 
about you.” 

‘* Wrong,” said the literary man ; ‘‘it 
is because I manage to get along with- 
out nourishment.’’ And, as he but- 


toned his Prince Albert close up around 
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his neck the winter wind blew him 
around the corner.— Puck. 


He that whoopeth up his own busi- 
ness in the newspaper shall reap a boun- 
tiful supply of golden shekels. He 
that readeth the advertisements and 
profiteth thereby, shall have plenty of 
this world’s goods for a small portion of 
his filthy lucre.— Parnell (Mo.) Express. 


Subscriber (to country editor)—‘‘ Ad- 
vancing your terms of subscription, Mr. 
Shears, will give you a chance to elevate 
the tone of your paper, will it not?” 

Country Editor—‘‘Oh, yes, and at 
the same time it will give me a chance 
to elevate the tone of my stomach,” — 


Epoch ° 


A Massachusetts man, who had mar- 
ried a woman found through advertising, 
shot himself through the heart the other 
day after six short months of wedded 
life, and all the local moralists are try- 
ing to make out whether his fate is to 
be interpreted as a warning against ad- 
vertising or against marriage.—Aich- 
mond Critic, 


Young Author (making a call)—I see 
you have my new book on the table, 
Miss Hammersly. 

Miss Hammersly—Oh, yes, Mr. Pre- 
face, and we have found it so interest- 
ing. 

Young Author (taking the book)—I 
notice some of the leaves are not cut. 

Miss Hammersly—Er—no, Mr. Pre- 
face; we are careful to keep it fresh as 
long as possible.—NV. Y. Sun. 


She glided into the office and quietly 
approached the editor’s desk. 

‘*T have written a poem -—” 
began. 

‘* Well!” exclaimed the editor, with 
a look and tone intended to annihilate, 
but she wouldn't annihilate worth a 
cent, and resumed : 

**T have written a poem on 
Father's Barn’ and ’ 

‘*Oh !” interrupted the editor, with 
extraordinary suavity, ‘*‘ you don’t know 
how relieved I feel. A poem written on 
your father’s barn, eh? I was afraid it 
was written on paper and that you 
wanted me to publish it. If I should 
ever happen to drive past your father’s 
barn I'll stop and read the poem, Good 
afternoon, miss.” — 7exas Siftings. 
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